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. INTRODUCTION:
Content Writing has emerged as a very lucrative and promising career with the advent

of the internet. Although no specialized degree is required to become a content writer, a de-
gree in literature or mass media comes as an added advantage to the cutting edge competition
in the field. A certificate course in enhancing the skill in content writing will definitely help
to bridge the gap existing between academia and industry. The syllabus includes theoretical
knowledge as well as practical’s in the form of assignments to be submitted after the end of
each module. Hands-on training under established content writers has also been suggested
after the course is completed by the students. The syllabus aims to enable students to enter
the industry with enhanced skill and substantial competence.

Il. OBJECTIVES OF COURSE :

« To introduce learners to the basic concepts of Content Writing.

» To sensitize them to the various styles and techniques of writing and editing.
» To nourish their creative faculty.

« To increase employability of the learners.

« To create industry-academia interface through institutional support.

I11. Course Duration : 40 Hours.

IV. Eligibility and intake capacity

« PUC/10 + 2 pass

« Selection of the Students is based on entrance test (descriptive exam) and oral tests.
« Maximum 50 Students are allotted for a batch.

V. Mode of teaching
* Lectures



» Audio Visual Aids

* Practical

 Assignment

V1. Medium of instruction: English
VII. Programme Structure:

A. Scheme of Examination
The Certificate Course consists of a total Four Units with total of 100

marks. An Examination will be held at the end of the course.

Examination Internal Assessment
Theory Paper | 30 Marks 20 Marks
TOTAL 50 Marks

B. The candidate should secure at least 40% of marks to successfully complete the

certificate course.

VI11. Syllabus: Content Writing

Syllabus

Unit

Topic

Hours

Unit 1

Basics of Content writing

8 Hours

- The Concept of Content Writing and its relevance
Role and Functions of Content Writers

Print and Web Content Writing

Scope and Types of Content Writing

Principles and processes of content writing

Unit 2

Types of Content writing

15 Hours

- The process of Content Writing — getting the brief, ideating, re-
searching, structuring, formatting

- Editing and Proof-Reading—following company style sheet, gram-
mar, copy flow, restructuring, market research

- Writing Styles - Non-fiction (Essays, Reports), Advertising, News-
papers

- Writing blogs, case studies, white papers

- Corporate Communications -- Writing for business to business
(B2B), business to consumer (B2C), press releases, newsletters — fo-
cus on language, jargon, writing style, target audience, formal and
informal language




Unit 3 Visual Content 7 Hours

Infographics- Importance and relevance
Images, Screenshots

Videos, Memes, GIFs, 30 degree videos
Product Demonstrations

Unit 4 Tools of the trade 10 Hours

A. Social Media Understanding the basics of social media
1. Understanding social media content writing
2. Understanding PR

B. Plagiarism laws in Content Writing

1. What is plagiarism, rules on plagiarism

2. How to write plagiarism-free copies
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